
Course Catalogue 
Leisure Management exchange programme 
The Leisure Management programme is geared towards employment in companies and organizations 

involved in various kinds of leisure activities. 
During the programme, students learn to develop and launch projects. You will gain both practical and 

theoretic insight into the different aspects of leisure activities, as wells as skills in marketing, management 

and economics. 

Prerequisites to join 4th semester courses? 
You must have a minimum of 1 to 1½ (2 to 3 semesters) studies at higher education level within a relevant 

programme major and a fundamental knowledge of relevant subject areas related to leisure, service, 

tourism industry.  

Prerequisites to join 6th semester courses? 
You must have a minimum of 1½ to 2½ (3 to 5 semesters) studies at higher education level within a 

relevant programme major and a fundamental knowledge of relevant subject areas related to leisure, 

service, tourism industry.  

Availability 
Courses ONLY available during Spring semesters. 
Course offers will be subject to availability and number of applicants. 

Please note that you cannot combine below courses with courses offered by other departments/programme 

majors. 

 

Course overview and availability – Spring 2023: 

Course title Level / Available ECTS 
 

Digital Marketing 
 

4th semester course /Spring 5 

Social Media Marketing 
 

4th semester course /Spring 5 

Startup Company 
 

4th semester course /Spring 5 

Tourism Management 
 

6th semester course /Spring 10 

Sport Management 
 

6th semester course /Spring 10 

 
  



Digital Marketing 
 

4th semester course /Spring 5 ECTS 

Over the past decade, the accelerating digitization of everyday life has significantly altered the ways and 

means of marketing. While marketing was previously directed at customers, companies are now increasingly 

marketing with their customers, which makes ‘dialogue’ and ‘digital’ key terms in successful marketing.  

Simply put, what drives this development is the digital, handheld ‘Swiss army knife’ that is the smartphone, 

which makes everything accessible all the time. Danes currently spend more than seven hours a day on 

media use, mainly digital media (Source: DR Medieforskning (Danish Broadcasting Corporation Media 

Research), 2020). Some of this media consumption is focused, for example when watching an episode of a 

favourite series on a streaming platform. However, much of it is fleeting, with multiple media in play 

simultaneously, for example skimming a preferred news app while streaming music or listening to a podcast 

on the bus. Digital marketing is in part about the ability to navigate in the new channels and media that are 

available but also about the ability to build a strong strategic basis.  

COURSE CONTENT: Digital Marketing builds on the mandatory courses that are part of the marketing block. 

The focus of the course is on digital strategy, search term optimization, AdWords, search engine marketing, 

online consumer behaviour, social media and so forth. The course will also cover what is involved in a digital 

strategy and understanding of concepts such as upper and lower funnel, Google Analytics, search engine 

optimization (SEO) and link building. We also take a critical look at the use of digital marketing in light of the 

latest new knowledge and research. 

CREDIT: 5 ECTS 

EXAMINATION FORM: Oral individual or group examination (max. three students) based on a specific case 

from an organization or company. 

ASSESSMENT: External examiner. 

 

LEARNING OUTCOME  

KNOWLEDGE 

• Possesses knowledge about key digital marketing concepts. 

• Possess knowledge about key primary and secondary data sources that can be used in 

market analysis and effect measurements of digital marketing. 

SKILLS  

• Is able to apply key methods and tools related to business practices. 

• Is able to establish goals and apply key methods and tools in connection with planning 

digital marketing campaigns and activities. 

• Is able to connect the digital marketing strategy and activities with more traditional 

marketing initiatives. 

COMPETENCIES 

• Is able to analyse and plan tasks independently in connection with digital marketing. 

• Is able to handle the development of the digital strategy based on the company’s situation 

with the involvement of relevant stakeholders. 



• Is able to assess and critically consider the use of digital marketing in light of the latest 

new knowledge and research. 

  



Social Media Marketing  
 

4th semester course /Spring 5 ECTS 

Social media, streaming services and search engines have rapidly changed the media behaviour, social life 

and product demand of companies’ target groups and thus created a need for new product development and 

new forms of external communication. 

Just think of the development of online experiences during the Covid-19 pandemic. Driven by necessity, this 

phenomenon inevitably also served as a positive eye-opener to the potential of social media in leisure 

industries. 

There are hardly any companies today that do not have some sort of presence in one or more social media. 

Social media are used for a wide range of purposes, including company communication, branding, press 

relations, recruitment, customer service and marketing. From our personal lives, most people are familiar 

with the various social media platforms, but in a marketing context, the different social media each offer their 

own set of possibilities and challenges, which a Leisure Manager needs to know. 

The Netflix documentary ‘The Social Dilemma’ caused a stir in 2020, as authentic individuals shared their own 

personal stories about what goes on behind the scenes at the tech giants (Google, Pinterest, Twitter and 

Facebook) in Silicon Valley. The documentary provided insight into the possibilities as well as the challenges 

that social media raise. Data protection laws, consumer protection and the impact of hidden algorithms on 

public opinion are also topics in this course. 

COURSE CONTENT: Introduction to the most recent theories and concepts in social media marketing with 

an emphasis on business cases. We work with the most significant and popular social media platforms. Topics 

also include the value chain of social media, the different characteristics and dynamics of the individual 

platforms and strategies for the use of social media. 

CREDIT: 5 ECTS 

EXAMINATION FORM: Oral individual or group examination (max. three students) based on a specific case 

from an organization or company. 

ASSESSMENT: External examiner. 

 

LEARNING OUTCOME  

KNOWLEDGE 

• Possesses knowledge of the key concepts and techniques used in social media strategies 

and how they can be used to optimize and evaluate campaigns. 

• Possesses knowledge of the marketing opportunities that social media hold for leisure 

companies. 

• Possesses knowledge of the interaction between social media, platforms and consumer 

behaviour. 

SKILLS  

• Is able to generate relevant content for social media at an elementary level.  



• Is able, as part of a broader marketing strategy, to reflect on the role of social media to 

organizations and companies in the leisure industries and on the potential of social media 

as a supplement to traditional marketing activities. 

• Is able to assess and critically consider the use and limitations of social media in relation to 

marketing. 

COMPETENCIES 

• Is able independently to analyse the need for, plan and maintain activities on social media 

on behalf of an organization or a company in the leisure industries. 

• Is able to set goals for social media campaigns and relate these to the company’s general 

goals. 

• Is able to develop a content strategy. 

• Is able to develop a social media persona on behalf of a company.  

• Is able to incorporate and present strategies for the use of social media in the overall 

strategies of organizations in the leisure industries, including articulating policies and 

guidelines for employee’s online behaviour and use of social media. 

  



Startup Company 
 

4th semester course /Spring 5 ECTS 

The experience economy is characterized by many small companies, the frequent development of new 

business concepts and a significant demand for entrepreneurial competencies. Additionally, the future job 

market will be characterized by untraditional career constellations, where a larger share of people will be self-

employed or combine a job in an established company with running and developing a passion-driven business 

on the side. This is because, the younger generations are not motivated by pension funds and fancy job titles 

but by freedom, projects and a lifestyle that does not necessarily involve working nine to five.  

In this course, you learn how to establish and grow your own business, either on your own or with others. 

Based on your own individual idea and passion you will acquire specific tools for establishing a start-up and 

achieve your goals. You will work hands-on with market analysis, business and product development and 

validation in relation to your customers’ needs, and you will learn to analyse business profitability and 

viability.  

The competencies you acquire through this course will also be useful if you are going to be developing new 

business areas as an employee in an already established company. 

COURSE CONTENT: The course is focused on the development of different business models and on what it 

takes to establish a company. Validation, visualization, pitch, financing and law are just some of the topics 

that are covered in this course. The course will prepare you to found a company, but you are not required to 

found the company in practice during the course. Thus, you can participate if you have a business idea (or are 

able to come up with one) or if you are the owner of a start-up.  

CREDIT: 5 ECTS 

EXAMINATION FORM: Oral individual or group examination (max. three students) using your individual 

business idea as a case. 

ASSESSMENT: External examiner. 

LEARNING OUTCOME  

KNOWLEDGE 

• Possesses knowledge about the process of establishing a new company or business area.  

• Possesses knowledge about different business models and their strengths and 

weaknesses.  

• Possesses knowledge about basic legal topics that are relevant to start-ups, including 

corporate forms and capital requirements. 

SKILLS 

• Is able to develop and assess the commercial viability of business ideas. 

• Is able to identify and assess capital requirements and options.  

• Is able to assess and segment target groups for a start-up or new business area. 

COMPETENCIES 

• Is able to develop and prepare a specific business model for a business idea and justify the 

decisions and choices made. 



• Is able to validate and optimize a business idea by applying relevant methods in relation to 

various stakeholders, including potential customers, clients and collaboration partners. 

• Is able to prepare and conduct a presentation of a business idea to various stakeholders. 

  



Tourism Management 
 

6th semester course /Spring 10 ECTS 

On paper, tourism is seductive and appealing, sparking associations to romantic beach scenes, azure waves 

and quality time with our loved ones. As a global industry it plays an important role for both wealthy nations 

and developing economies. However, tourism also has a darker side as a driver of increased crime rates, 

poverty, wear and tear. Without responsible tourism management, we risk eroding the destinations that 

tourists come to see. Thus, we need to develop an understanding of the concept of sustainability and of 

responsible approaches to tourism development, for example in relation to the environment and the local 

population. Tourism offers significant economic benefits, such as increased economic activity, currency 

exchange and job creation, but ideally, it needs to be practised responsibly.  

The Tourism Management course takes its point of departure in the current situation and brings in external 

presenters and thematic assignments with current relevance. You can expect course work revolving around 

destinations, companies, attractions and tourist behaviour as well as high expectations of your preparation 

and independent activity in the classroom. The course builds on knowledge acquired in previous courses that 

have addressed the topic of tourism and aims to expand your knowledge of the tourism industry. 

COURSE CONTENT: Throughout the course, the goal will be to address tourism industry from both a 

consumer and a production perspective. After completing the course, you will have acquired strong 

knowledge of sustainability practices and consumer behaviour in the tourism industry as well as an in-depth 

understanding of its underlying characteristics.  

CREDIT: 10 ECTS 

EXAMINATION FORM: Oral individual or group examination (max. three students) based on an assignment 

about a topic of your own choice.  

ASSESSMENT: External examiner.  

LEARNING OUTCOME  

KNOWLEDGE 

• Possesses basic knowledge about tourism concepts and the contemporary tourism 

industry. 

• Possesses knowledge about key aspects of tourism from both a consumption and a 

production perspective. 

• Possesses knowledge about the concept of sustainability. 

• Possesses knowledge about relevant consumer behaviour in the tourism industry. 

SKILLS 

• Is able to apply and assess practices with the purpose of promoting sustainability. 

• Is able to analyse and assess consumer behaviour within tourism. 

• Is able to identify and handle self-elected challenges independently and competently 

within different types of tourism. 

COMPETENCIES 



• Is able to critically integrate knowledge about sustainability in strategic decisions in the 

tourism industry. 

• Is able to integrate knowledge about consumer behaviour into the design and making of 

tourism products. 

• Is able to assess knowledge about the tourism industry critically. 

• Is able to assess and apply relevant theoretical schools of thought, perspectives and 

models in connection with the above. 

  



Sport Management 
 

6th semester course /Spring 10 ECTS 

In recent decades, sport has come to play an increasingly central role in society. Sport has an amazing 

capacity to unify people and create national and international points of reference in people’s minds; it is also 

among the areas that engage the largest number of volunteers. 

 

Especially during the time of COVID-19 restrictions, we have seen that sport is a high-priority area, as 

demonstrated by the realization of big and small events, such as the Danish Superliga football tournament 

and the Olympics. Professional sport in particular revolves around big and small international events, whose 

broad appeal cements the role of sport in society.  

 

However, sport is about much more than what happens on the field or on the track. With the entry of big 

money and professionalization many sports clubs face the challenge of striking the right balance in the 

transition from being associations to being professionally run companies. In this course, you can combine 

your interest in sport with skills that enable you to handle sporting events and take part in the management 

of a sporting organization. With an emphasis on the practical aspects of sport management, the course 

includes the active involvement of commercial sport organizations and offers you unique insights into the 

world of sports and an overview of future job opportunities. 

COURSE CONTENT: The purpose of the course is to offer an introduction to and understanding of sport 

management, the particular characteristics of sporting organizations and the tasks involved in the 

management and development of sporting organizations.  

The course covers the following topics: sports history, strategic sport management, the sport industry, sport 

marketing, sport economics, media and sports, fundraising, trends and developments in modern sport 

management, HR and talent management, the structure of the sport industry, ethics and doping, legislation 

related to sport, sport and consumers/fans and internationalization and globalization in sport. 

CREDIT: 10 ECTS 

EXAMINATION FORM: Oral individual or group examination (max. two students) based on a paper about a 

specific case from an organization or company. 

ASSESSMENT: External examiner. 

LEARNING OUTCOME  

KNOWLEDGE 

• Possesses knowledge of particular characteristics of sport industry and sporting 

organizations.  

• Possesses knowledge and understanding of sporting organizations in practice.  

SKILLS  

• Has acquired specific insights into and is able to reflect on strategic sport management, 

organizational structures and culture in sport businesses. 

• Is capable of critical reflection and of advising on the practical pros and cons of applying a 

particular form of management or governance, recruitment, budgeting and sales 

methods (strategy) in a particular situation. 

COMPETENCIES 



• Is able to demonstrate theoretical knowledge of sport management and to account for 

the key theories and concepts of the field. 

• Is able to demonstrate how theories and concepts are applied in practice and offer specific 

examples of this.  

 


